k i
- g E
£
1
- U ST T a_ﬂ-'_-_.-
5 - o
1

CrR
e =




"

)

!

g
o

T,

The present document describes the main action
directions of Camusat Group Corporate Social
Responsibility. The actions put in place in order to
reach our social, environmental and communty
objectives, their results as well as the progress still
to go are treated in this paper.

Given the crisis caused by Covid-19 pandemic and
the lockdown decisions spread around the world,
this report covers 2 years : 2019 and 2020. It
accommodates the information from all Group
entities, unless explicitly mentioned the contrary.
This report has not made the object of an external
auditor validation.

All your questions and comments regarding this

- report or our Group CSR approach in general are
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welcome at : public.relations@camusat.com
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Innovation

3 Reactivity

(% Diversity

A Camusat Group’s values are imprinted in its

'genetic code and guide all our employees &
| staff members around the world in their
/ day-to-day activities.
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&r & poimer

Telecom Site Power Systems & Equipment Fixed & Fiber Managed Services,
Construction & Renewable Energies Installation & Optic Networks Maintenance &
Installation Commissioning Operations
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ZERO CAPEX

OVER CONTRACT DURATION

LOWER

OPEX

FINANCING

SECURED

NETWORK

PERFORMANCE

ENERGY

EFFICIENCY

10 YEARS
MINIMUM

EBITDA
IMPROVEMENT

INVESTMENT
GUARANTEED

CAMUSAT
TECHNOLOGY

GREEN
SMART SOLUTIONS
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Our dedicated investment vehicle along with our worldwide operational crews
answer telecom sector’s needs to outsource the energy infrastructure.
More than 2,500 telecom sites under ESCO model.
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Our Business Intelligence, essential in
our data processing & exploitation.

Since 2018, our Group has been implementing a transformation
project relying on the digitalisation of its entire information
library. From the operational point of view, the data collected
from our telecom sites are fully dematerialized. We address a big
volume of information allowing us a detailed and optimised
analysis of all our operational flows and processes.

In parallel, we have launched in 2019 a large scale project for the
implementation of a Corporate Performance Management
platform for the benefit of all subsidiaries in the Group. This
progress towards financial intelligence provided us the
opportunity to redefine our financial frameworks, facilitated the
exchange of information while increasing the clartity and
comprehensibility of the data. Our teams are thus more effective
and committed.
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We believe that managing our business in a
responsible manner from

social, environmental
and community

point of view supports our company’s success and
efforts to meet to our stakeholders’ expectations.

\_J :) @ camusat



.,\.I

ER

\/WITH CHIEF EXECUTIVE OFFICER ~ *

13"

You have been recruted in 2017 by Camusat Group far the particular goal to launch its new
ESCO business under the Aktivco company. Now, after four years, can you tell us how the
development of this new activity reinforced the CSR approach of Camusat Group ?

When | joined Camusat, the social, environmental and community commitments were
already well integrated into Group's overall strategy. With the 5 ESCO contracts that we have
signed over the past four years, we have accelerated the Group’s CSR performance. In
particular for its environmental dimension. Depending on the configuration of our sites, we
can estimate up to 83% less fuel consumption, ie 24,000 tonnes of CO2 avoided yearly, which
is important in terms of environmental footprint. The development of ESCO projects and the
massive solarization of telecom sites made possible the evacuation of less CO2 due to a
reduced number of maintenance visits, a lower need for fuel on site and less energy from the
electricity network ( which is often highly carbonated ), a reduction in consumables to be
recycled and finally a reduction in pollution linked to transport on site.

Our ESCO projects also fully contribute to our social and community commitment. We create
sustainable jobs internally but also within the organizations of our supplier and
subcontractor partners. We train and accompany our employees and partners in order to
offer them development and mobility opportunities.

Camusat CSR approach is therefore strongly supported by our Aktivco business model which
constitutes a real accelerator for our environmental, social and community performance.

THIBAUT DE RODELLEC
CEO AKTIVCO




« Promoting success, security
and well-being of our employees. »
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Each vyear we are following closely the
frequency and gravity rates of our work
accidents. They both testify our ability to better
prevent work accidents.

Our frequency and gravity rate noticeably vary
each year. This proves that the efforts paid by
our subsidiaries in terms of professional risk
prevention bring positive results.

Legend
B 2017 B 2018
@ 2019 @ 2020 Number of work accidents

Work at height training

This prevention mainly involves CSR training
actions which are a priority in our training
plans. The CSR training hours represent 46.1%
of the total training hours delivered in the
subsidiaries of the Group.

Gravity rate* Frequency rate*

“We alsu remark an | increase of 5 4% of CSR:’- |

trarnlng hours carrled out in our subsﬁarles

wbetween 2018 and 2019, with a Ilght reduction—_

in 2020.

Most of CSR training actions are provided I:w

our in-house CSR trainer who has trained a
total number of 2,185 employees since 2016 on
the following areas : introduction to EHS, work
at height, first aiders and road risk.

In addition to the on site audits which have
became systematic, our subsidiaries organize
regular safety meetings in order to
communicate on safety instructions and make
our employees aware of their role in terms of
their own safety and of their colleagues.

Number of hours of CSR training

12,617 13,304 12,364

in 2018 in 2019 in 2020

OBJECTIVE 1: CONTINUOUSLY STRENGTHENING ACCIDENT
PREVENTION AND PROTECTION OF EMPLOYEES

OCIAL
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The positive results in terms of prevention
come mainly from our efforts towards the
internal communication on safety domain.
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« On-site work unit »
winner, Cameroon

« Road work unit »

winner, Myanmar

Our subsidiaries communicate their own safety

reports which highlight the occupational risks"

existing in their work environment.

Our subsidiaries have now integrated the reflex
of ellaborating and communicating safety
flashes following the work accidents happened
internally which remind their employees the
best practices to adopt in order to avoid
further events.

AVOIL
DISTRACTIONS |

You're nod

EUperherD, taie cana
of your backl &

« Warehouse work unit »
winner, Uganda

« Office work unit »
winner, France CGTI

We have also organized a Group-wide internal
contest named « Safety poster competition ».

This contest aimed to invite the subsidiaries to/

create safety posters by work unit ( office,

swarehouse, road, on-site ) in an original and-

creative way.

Through this competition, the Group intended .
to promote the importance of work safety,
make the employees aware of the
occupational risks they are exposed to and
finally to create a team building activity in each
subsidiary around the safety topic.

Participants in the safety posters competition

OBJECTIVE 1: CONTINUOUSLY STRENGTHENING ACCIDENT
PREVENTION AND PROTECTION OF EMPLOYEES

COMMITM ENT
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In a competitive sector such as
telecommunications, skills development for
our employees to keep the step with the
market changes is a major focus for us.
Investing in training is therefore essential.
Developing the knowledge and skills of our
employees is a practice fully integrated into
the strategic management of our
subsidiaries.

O

Total hours of training

17,023 28,842

in 2019

Talent

Mnnngement

h—rmad—_ ol
e

in 2020

lour subsidiaries dedicated 4,659 hours for skills
'development in 2019 and 2020. The training

sessions mainly focused on team management,

-~ finance, language skills and IT.

COMMITM ENT

Training during a Camusat Seminar

We have continued our « Talent & Strategic
People » development program initiated in
2015 and we have asked again the managers to
identify the existence of new profiles in the
Group. We are now counting on 153 Talents &
Strategic People representing our managers
and engineers of tomorrow.

Distribution by professional category:

Workers
Administrative
Supervisors

Managers |
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WE have, a strong cqmmrtment towards themy &)

accompany them
“wobjectives in Camusat Group.

achieving thgir ta reer
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Total no of average
training hours by
employee in 2020

6.5

training hours

Thus, several mentoring, internal and external
training actions are currently in progress.
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OBJECTIVE 2: PROVIDING OPPORTUNITIES TO GROW AND
DEVELOP BY TRAINING, SKILLS DEVELOPMENT, TALENTS

DETE([:TING AND FOLLOW-UP
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Rentontrs aves Hantaniring - Assistants Tehnigue Camusat Madagascar
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Operating on 5 continents, the diversity and
inclusion make part of Camusat’s DNA. With 50
different nationalities within the Group, our
intercultural teams are launching ramps for
creativity, innovation and therefore
performance.

lntEl;'ﬁEh'ip insights

Abdourahamane

i lz m'appelle Abdourahamane et je suiE stagiaire en
ingfniarie das Syankma Hdcpain ot SAEUFSS AU =8in du
département Opérations.

Agjoind re Camusat Niger m'a permis de déoguvrir lc
fanctignnemant duna entreprise, dedivalopeer mes
camgiiencas dadaptation ot aingl, m'invastir plaingment
* dans un traval, un sarice el ure dquigs
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For this goal we rely on internal and external-

communication of our specialized
performed by both women and men, but also
by young recruits during their internship
programs which represents a real Ilocal
employees' selection vehicle.

Staff 12/31/2020:

330

women (12.7%)

2,271

men (87.3%)

With jobs that are in general more attractive
for male population, our challenge is to
promote this type of positions held by women
in our Group and to promote our technical jobs
in order to attract them in this direction.

jobs"

= 4
V&

Women at Camusat

We regularly publish interviews on our social
platforms Facebook and Linkedln where these
employees present their mission and its
benefits for the pursuit of their career.

Interview with Swalehe,
CIEHS Manager, Camu<at Tanzanla

. C l A L OBJECTIVE 3: PROMOTING DIVERSITY AND INCLUSION

COMMITM ENT

e |
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« Providing our customers with quality, low environmental
impact products & services and demonstrating our
commitment to reduce our own impact »

® COMMITMENT @) camusat

VIRONMENTAL
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Reducing the need for electricity is a real
challenge for our customers in order to
improve the energy efficiency of their
networks. Camusat strategy is fully aligned with
this objective with the marketing of its e.power
solutions (e.pC, e.pL, e.pM and e.pdC) and
pure solar solutions.

e.Power solution on site

Our Research & Development teams and our

—atechnical engineers are constantly improving

COMMITM ENT

these two solutions with the aim of furthér

reducing consumption without limitation while™.

improving the reliability of our equipement.

These constant evolutions allow Camusat to
see the exponentially increase of the sales of
these solutions year after year.

In 2019 and 2020 we installed with 74.5% more
pure solar site solutions comparing to those
installed in 2018.

Number of sites « pure solar »
and e.power installed

3,08

70, 121 ?;;ﬂ::fd CO2 emissions

Our Aktivco business model has significantly
contributed to the increase in hybrid system
installations. This represents 99.8% of our total
number of installations. Aktivco currently has
2,500 sites under ESCO contract.

Pure solar site

The impact is significant in terms of
environmental footprint. Our two green
solutions have significantly reduced the use of
power generators, oil and diesel filters. There
are 16,144,680 liters of used oil avoided thanks
to the installation of these high
environmentally friendly solutions.

:g 21 11 3 38 Avoided NOX emissions (kg)
M 614

Equivalent in hectares of forest

OBJECTIVE 1: BUILDING SIMPLER, SMARTER
AND MORE SUITABLE SOLUTIONS FOR

&

BETTER EFFICIENCY
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Our Research & Development department as
well as our technical engineers work on a daily
basis on improving and developing our
solutions in order to adapt and anticipate the
requirements of our customers.

Thus, several projects were carried our in 2019.
One of them aims to develop the deployment
of rural sites using eucalyptus wood poles.
Hard and resistant wood that can reach up to
100 meters in height.

Eucalyptus woodpoles

Thls subsitution for metal usage contributes to
the ‘limitation and reduction of greenhouse
pgases because it requires less energy for its

T,

COMMITMENT

%ENVIRONMENTAL

transformation.
throughout its lifetime.

The partner who exploit these eucalyptus
forests was also selected based on its CSR
commitment. It holds the PEFC label which
gurantees the sustainable management of the
forest in all its dimensions social,
environmental and economical.

Turnover for sold products and services which
bring environmental value added

28,060,000 € 20 o
ﬂ +112% comparing to 2015 'e’

The addition of debitmeters to the power
generators on our telecom sites is a second
flagship project.

This debitmeter is an add-on element to the
engine and improves the reliability of the

information on fuel consumption metrics
needed to make the generators work.

. |

B

It also contributes to the
storage of CO2, acting as a carbon sink

Debitmeter

The final goal is to reduce the fuel consumption
while ensuring a better control over the
consumptions and showing on time the
equipment consuming more energy than
expected in the design.

OBJECTIVE 1: BUILDING SIMPLER, SMARTER
AND MORE SUITABLE SOLUTIONS FOR
BETTER EFFICIENCY

@) camusat



Being given that some of our activities may
generate significant waste that is harmful to
humans or to the environment, several of our
subsidiaries collect and recover their

industrial waste on a daily basis. Thus this
waste is recycled or transformed for a
completely different use. This particularly
makes possible the consumption reduction of
non-renewable materials and thus reducing
the CO2 emissions.

Tree Day— Kenyu

In addition to these best practices, Camusaf--
internal communication and on

relies on
organizing competitions focused on the
environment topics to increase the
awarness of our employees in regard to the
importance of environment protection.

In 2019 & 2020, we renewed the « Tree Day »
participation, celebrated in many countries
around the world and this supports extensively
to raise awareness regarding the deforestation
problem.

#THASHTAG CHALLENGE

@) camusat

This day is a good occasion to awaken the
environmental awareness and prove that each

ﬂf us has a ruIE to play in the prutechnn uf nur..-"
planet

Camusat Group has also launched a « Trashtag

challenge » internal competition having as
topic cleaning the waste from nature. The .

participants were asked to take photos which
picture the actions. This contest was a g'reat
way to point out the pollution issue by calling
for action most of our subsidiaries.

Trashtag challenge — Reunion Island

OBJECTIVE 2: PROTECTING THE

ENVIRONMENT

@) camusat




As for today, we have 16 subsidiaries using our
e.sight platform and in particular its tracking
module ( GPS ) which allows to monitor the
movements of our teams on telecom sites
when performing the maintenance visits and
works. Monitoring and optimizing our teams’
traveling on site and movements between the
sites is a major challenge in the reduction of
greenhouse gas emissions.

]
1 ﬁu ﬂﬂlﬂﬁmm By 442}
] £ e et =t e
------ =
i ﬂ_ m -_— dalrm o,
...... | > 44
| TOYOTA Toyoaoe - 4M,E90% WMo KURS
L Ded s Fror 2RO 1AR21.ES ! “_"‘__
E TT &=zigradit SC33350 s
w2101 ) Assigrad Teem  MEE1-1 MalkHa Wi
‘H-'.IIE_J.L& Mar s Stepped ark
et i
- - _ Frgine Rirnng £
Okl Dt 4R RIIE | 3
e ﬂl‘—_'--'n' T g

Ll Lact TSR Signal 13

Monitoring the teams on site thanks
to gFMS platform

® |

ﬁefn"fe 2019, we have considered only the

P em;ssmns of CO2 during the combustion

| prm:ess But the recent research and studies
| & h___a\.fe demonstrated that this analysis is not at
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all exhaustive.

calculated both during the production phase
and during the fuel delivery to the service
station.

& 1,307

Number of vehicles at 12/31/2020

Thus, if one would like to know precisely how
much CO2 are emitted through the vehicles
exhausted gas, it is needed to add 30% for the
vehicles using gasoline and 24% for the diesel
vehicles. In other words, 3.3 kg of CO2 for each
fuel liter instead of 2.6 kg as for our previous
calculations.

Considering these new parameters, by
connecting our fleet to the monitoring

Average CO2 emission of the vehicle fleet

225 g/km @ 328 g/km

in 2019. in 2020.

COMMITM ENT

@.

In order to become mcge
effective, the emissions of CO2 are to be'-._

10,614 kg

10,829 kg

896 Mwh 2018 2019 (@ 2020

platform, we succeeded avoiding in 2019 and
2020, 11,177,200 kilometers or 1,341,360 liters
of fuel. In the end this is translated into 4,439
tones of avoided CO2 during these 2 years,
meaning 254 hectares of forest.

OBJECTIVE 3: REDUCING OUR
ENVIRONMENTAL FOOTPRINT

@) camusat



« Investing in development and recognition
within our host communities. »

COMMITMENT @) camusat
G
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The contribution to economical development
of the countries where we are present is the
first expectation our stakeholders have from us

in terms of CSR approach.

With its presence in more than 20 countries
legitimate actor
contribute to the Ilife and

worldwide, Camusat is a

expected to

dynamism of the countries where it is present.

Dur ﬂbjectwe is to identify new ways to create

a-nd mamtam employment, by developing

muﬂe inclusive production the local population
=can benefit from. Favoring local employment is

'f_‘CObMMUNITY

COMMITMENT

therefore essential and represents a real
performance lever. To meet this objective, our
subsidiaries are as close as possible to their
future potential employees and each vyear

strengthen their presence at recruitment
events specialized in telecom area.

Camusat presence at a recruitment event

Our strong local anchors are strengthened by
our Procurement strategy which plays a
fundamental role in purchasing from local
suppliers, promoting this way the Ilocal
economical development of the regions where
our subsidiaries perform their activity.

Our buyers take into consideration all the
economical, social and environmental impact

‘wand implications. Thus, the preference will

always be for the supply from local sources
through selection of offers methods.

local employees in 2020
(+2,3% vs 2015

97.6%

local supervisors and

managers in 2020
(+9.7% vs 2015)

94.7%

of suppliers are local

suppliers in 2020
(+1% vs 2015)

OBJECTIVE 1: CREATING JOB OPPORTUNITIES
FOR LOCAL COMMUNITIES

@) camusat



To ensure that every Camusat employee is
aware of the anti-corruption policy, we have
launched an important awareness campaign in
2019, complemented by a quizz organized on
social media network Facebook.

!?E'lﬁll
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Winner of anticorruption contest - Cameroon

Facing these issues in our daily activity, we had

~ to make sure that all Group’s employees were

; \aware of the existence of this policy and its

/ cm;tent It was in the same time an opportunity
;n re_;al[ the basic rules of our Ethics Code.

.'._

Ih 2020, we have decided to focus our attention
| DI“I ?he respect of our ethics code and on our
i =ant| -corruption policy for Group managers.

ZCOMMUNITY

We have re-sensibilized 1,385 employees' of

the Group in regard to anticorruption policy

through the managers of the Group.

2,580 employees

trained employees for high awareness
for Camusat Code of Ethics and
Anti-Corruption policies 2019 and 2020.

3,592 employees

total number of trained employees
since 2018.

The respect of the same ethical rules and the
CSR principles at large is fundamental to be
integrated by our partners as well. Our buyers
are trained for the CSR principles as we are well
aware that this job position requires not only
our responsibility, but also offers the
opportunity to identify many opportunities for
optimisation for the entire value chain.

Our approach take into consideration all
dimensions local purchasing, most

' COMMITMENT

| ecn-efﬁciént short purchasing chains, selection, d

critéeria for our partners to _allow. us

“weco-innovate together.

Audit of a site in Myanmar

We therefore make sure to involve our
suppliers in our sustainable development
approach in order to contribute to the
improvement of CSR performance throughout
our value chain.

y of our buyers are aware of their
' obligations towards Responsible
Purchasing approach

. of requests for quotation integrating
C5R criteria

I

OBJECTIVE 2: ENHANCING RESPONSIBLE
AND REGULATION-COMPLIANT ACTIVITIES

@) camusat



Present mainly in emergent markets, we pay a
special attention to the contribution to
improvement of local living conditions. Thus
our subsidiaries dialogue with different local
actors in order to improve their economic,
social and environmental impact, by integrating
these 3 objectives in their strategy,
management and activities.

The role of our HR services is thus critical and
they work in this direction on a daily basis.
Their objective is to target the good actions
which are corresponding to the impacts of
subsidiaries activity within their
country/territory.

HIIFINO COMMUNITY

W TRHTANIA

COMMUNITY

Blood donation - Uganda

These actions are usually oriented around the
following directions:

e Support the rehabilitation after natural
disasters,

e Fight against poverty,

e Contributing to improve the sanitary
conditions,

e Advocate for causes around sport events.

' COMMITMENT

The subsidiaries are actively involved in various

_ways:

 Donating materials and goods, financial
support,

* Supporting local initiatives,

* Facilitating the involvement of our
employees in local development projects or
solidarity actions.

Our subsidiaries follow and implement each
year a Group CSR actions plan targeting to
reinforce this proximity with local associations,
institutions and organizations.

Supporting children - Romania

OBJECTIVE 3: CONTRIBUTING TO IMPROVE
LOCAL LIVING CONDITIONS

@) camusat



As every year, through our « | volunteer with
Camusat » campaign, the Group supports an
association in which the participation of our
employees is done on voluteering basis. The
projects supported by our employees must be
aligned with our CSR policy and must thus
contribute to health, education and
environment improvement.

Since the creation of this campaign in 2015,

Camusat has supported 5 projects in Africa and
Caribbean countries.

DL MILLIONE DE FRANES (ra,

_FRWICS 0l Sigps «r 2000000
B | S TR TR
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Supporting an association - Cameroon

| In/°2019, the « Femmes du Sahel »
}f____;}--aj,sgs'_fﬂciatiﬂn has been selected by our Group,

COMMUNITY

where Ms.
Cameroon employee works as a volunteer.

This association was created in 2012 with the
aim to promote the education and
development of women from North region of
Cameroon. The association engages as well to
contribute to the improvement of social
protection, education, flourishing and financial
independence of women from this region.

Camusat has proposed to participate in an
awareness campaign among young girls around

Mireille SABOONY, Camusa_t-

the fﬂll_'_uwing topics : the impﬁrtance of/
education, barriers for girls’ edudation,

socio-cultural constraints, gender equality and-

prevention of violence against women.

Several conferences have been organized in
schools to meet over 10,000 young girls.
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OBJECTIVE 3: CONTRIBUTING TO IMPROVE

LOCAL LIVING CONDITIONS

COMMITMENT
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We are making reference to the same
parameters since 2015 when we launched our
global CSR approach. The coordination of CSR
topics within the Group is carried out through 2
distinct methods :

* Measurement of standard performance
indicators on a monthly and yearly basis,
each year new data is incorporated in our
evaluations in order to bring more precision
to the information.

e |mplementation and monitoring of the
CSR action plan, improved every vyear,
managed by our subsidiaries and which
meet the expectations of our local
stakeholders.

Reporting parameters: this annual
covers the performance of our CSR
commitments during 2019 and 2020
CE[EﬂdEHS‘L‘IC years. The end date for data taken
lntn 'consideration in this report is 31st of
DecEmber 2020.

II |'

report

Scope of information: The information s
collected from all our subsidiaries, considering-.

all organizational evolution occured during
2019 and 2020 (creation, closing, activity
transfer).

Reporting protocol: The same as every year,
the information was collected through our web

based e.csr platform (KPI and ACTIONS
modules of e.csr).

®ecsr

w camusat

9 @ @

Internal evaluation:

Through our Support Group and our HR-CSR &
EHS regional experts within our Internal Audit
department who carry out spot audits within
our subsidiaries and assure the follow-up the
plans for corrective actions.

VALUATIONS

o AND INDICATORS

External evaluation: |
Since several years, the external evaluation is
carried out by two third parties’ experts :

e First of all, by signing the United Nations
Global Compact. It is a framework based on
volunteering where companies are invited
to respect ten universal principles
concerning the labor standards, the
environment and the fight against
corruption. We send each vyear our
«Communication on Progress» (COP), fact
which allows us to renew our membership
every year.

e Then, EcoVadis platform which carries
out an annual evaluation, and for which we
obtained a silver medal. For the last 5 years,
Camusat has ranked amongst 30% best
rated companies.

®)camusat



50CIAaL Unit of measure

HEADCOUNT

Total headcount at 12/31/Y Mumber 2,879 2,601
Women Mumber 347 330
Men MNumber 2,550 2,271

Distribution of headcount per type of contracts

Permanent contracts Mumber 1,841 1,878

Temporary contracts MNumber 1,056 723

= £ £ K

Distribution of employees per geographical area

Africa & Indian Ocean % 483 47.93
Middle East & Asia % 15.8 14.45
Caribbean & Latin America % 23.85 27.45
Eastern Europe % b.62 5.88
France & DROM % 5.45 5.15

Distribution of employees per professional category

Waorkers % 53.33 55.6
Administratives % 15.84 15.3
Supervisors % 209 17.9
Managers % 10.73 11.3
Hiring Mumber 820 427
Leavings Mumber 1,218 624
Intragroup transfers Mumber 24 23
LABOUR RELATIONS

Emprn'l,rees staff representatives Number 39 37

TRAINING & SKILLS

Total training hours

EHS training hours

Average of training hours per employee

Employees trained by internal EHS trainers since 2016
Training hours provided to Women

Training hours provided to Men

Training hours provided to « Worker » employees
Training hours provided to « Administrative » employees
Training hours provided to « Supervisor » employees

Training hours provided to « Manager » employees

Unit of measure

Number

Number

Mumber

Number

%

a8

2019 2020
288,842 17,074
13,304 12,364
9.96 6.56
2,018 2 185

16.04
83.96
448
2278
17.96
14 .46

HEALTH AND SAFETY AT WORK

Work-related accidents
Work-related accidents leading to a work stoppage
Calendar days of work leading to a work-related accident

Frequency rate

severity rate

Mationalites

Headcount feminization
Technical positions held by Women [workers or supervisors)

Women with Supervisor or Manager role
Women members in the Group Executive Committeg
Employees under the age of 30 years on 12/31/Y

Employees above the age of 50 years on 12/31/Y

Employees in a disability situation

Number

Number

Number

Mumber

%o

%

%o

%

Number

Number

Number

613
624

0.10

11.98

1.66

23.92

1,082

167

12.69

27.72

958

152
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COMMUNITY Unit of measure

ENVIRONMENT Unit of measure
LOCAL ANCHORING

GREEN HYBRID & SOLAR SOLUTIONS (cumulative figures since 2015)

Generators avoided Number 3691 Lixcal cpkivees * AL H

Oil filters avoided Number 70,268 Supervisors and Managers local employees % 92.16 947

Fuel filters avoided Number 54,118 Purchasers trained on responsible purchasing % - 54

Direct Greenhouse gas emissions avoided Tons 70,121 Local suppliers % _ a6

Green solutions sold Number =083 Employees trained to ethics and raised Mumber 1,195 1,385
M-

Recycled wate oil Liters 37,004 20,500

Stored waste oil on 12/31/Y Liters 99 073 58,775

PAPER

Paper used Kg 9,436 10,829
WATER

Water used m3 57,987 28,367

ELECTRICITY

Electricity used Mwh 1,312 E96

VEHICLES AND FUEL

Vehicles on 12/31/Y Number 1,077 1,397
Average consumption per vehicle Liters 3,624
Average CO2 emissions fleet vehicles G/km 225 328

:EVALUATIONS

. | AND INDICATORS RSO



Please consider the environment. Don't print this document.
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